
    
 

 

Credit Card User:  Are You a ‘Deadbeat’ or ‘Revolver’? 
  

Americans owe more than a half trillion dollars in credit card debt according to a 2006 report of 

information compiled in part from the Consumer Federation of America and the Federal 

Reserve.  An average U.S. household carries $10,000-12,000 in total revolving debt and has 

nine credit cards.  Credit cards may be convenient, but they can also devour one‟s financial 

future. 

 

The credit card industry evolved during a twenty-plus year period beginning in the late 1970‟s 

with the emergence of bank credit cards available for select borrowers to a move toward a 

plastic consumer debt-ridden society by the early 2000‟s.   Mass marketing by credit card 

issuers ensured all segments of the population--high-income or low-income earners, those with 

no earnings like college students and the elderly, individuals with high debt levels or debt-free 

consumers—had access to consumer credit through credit cards. 

 

Many consumers view credits card as a convenience, a tool in their financial tool box.  Forty 

percent of households with credit cards pay off their credit card balances at the end of the 

month.  For them, the „magic of plastic‟ provides free loans and other useful membership 

services, reward programs, even cash rebates.  This group of card holders has the system 

figured out.  The credit card industry refers to convenience users as „deadbeats‟ because they 

lose money on these accounts.  

 

The remaining 60% of American households who own credit cards, don‟t pay off their balances 

at the end of the month.  These credit card „revolvers‟ pay for the deadbeats and provide 

lucrative profits for the credit card industry—over $18.5 billion in pretax dollars in 2005, even 

larger sums today. 

 

Sadly, for credit card revolvers being in debt is costly as well as long-term.  Revolvers do not 

enjoy low interest rates afforded to those viewed as „prime borrowers‟, rather they are mired in 

the credit card debt without sufficient income to pay off their balances.  Low income borrowers 

often must rely upon credit cards to finance living expenses. 

 

As a result, these borrowers carry over unpaid debt from one month to another for years, 

without reducing the original debt because they make only minimum payments.  Unexpected  

 

 

 

 



events such as a job loss or injury may cause payments to be late resulting in costly late fees, or 

over-the-limit fees which are assessed by card issuers.  Additionally, higher interest rates are 

charged to these borrowers because of poor payment histories jeopardizing their financial 

future. 

 

Tips for becoming a „deadbeat‟:   

 Reduce the number of bank credit cards to no more than two.  Contact your current card 

issuer and demand a lower interest rate; consumers have the power to negotiate for lower 

rates.  Lock in a lower fixed rate if possible. 

 Do not use a credit card that charges membership fees.  If you currently have one, contact 

the card issuer asking to waive the fees or shop for a better deal. 

 Never charge more during the month than you can pay off at the end of the month; this is 

free use of the credit card company‟s money. 

 If you cannot pay the entire amount, always make more than the minimum payment; 

reducing the balance subject to interest charges. 

 Know the length of the „grace period.‟  Avoid costly late fees by making payments on 

time.  Late fees have a negative impact upon one‟s credit history. 

 Cancel unused bank and retail credit accounts. These „open‟ accounts can have a negative 

impact on your credit score because they are viewed as „potential‟ debt obligations.  

Higher credit scores mean you are charged lower interest rates. 

 

Working your way out of debt takes time, but by making a concentrated effort every month to 

reduce debt, even if it means taking a second job, a consumer can achieve a level of financial 

freedom that will help them to live the lifestyle of their choice. 
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